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NEW CBD

BANGNA

MEGA CITY BANGNA

FORESTIAS

Mega Project

) RENOVATE New 4 project launch in 2028

New Central Bangna

CLOUND 11

TRUE DIGITAL PARK

BANGKOK MALL .
S — Office Leasable Area

800,000 sq.m. >> 200,000 persons

BITEC BANGNA

IMH MEDICAL HUB

SUKHUMVIT 105
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NEW Central Bangna

Modern Luxury Upper Lifestyle Brands
100 Brands 10,000 SQ.M.

-CURATED MERCHANDISING MIX ACCESSIBLE LUXURY BRANDS AND UPPER LIFESTYLE BRANDS -BRAND ANCHORS 10,000 SQ.M. -SPACE REVOLUTION -FOOD PLAY YARD
—FASHION GALLERIA -100 MODERN LUXURY BRANDS -20 ACCESSIBLE LUXURY FASHION HOUSES -MULTI-GENERATION ENTERTAINMENT
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To Bearing Station (Green Line)
To BITEC

To Summer Lasalle

To Bangkok Pattana int. school
To Lasalle Avenue
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LASALLE DISTRICT
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LASALLE

HUB OF FOOD & LIFESTYLE
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THE MUVE SUKHUMVIT 107
PROJECT LAUNCH : 2024

SOLD 30%

AVG. PRICE : 90,000 THB/SQ.M.

850 M. FROM BTS
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MARKET POSITIONING

PRICE/SQ.M.
(THB) . LESS THAN 500 M.
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NEW PROJECT 2025
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CUSTOMER TARGET

BTS
PROMPHONG THONGLOR BANGNA

SIAM ASOK BTS BEARING
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COMMON FEE : 52 Baht/sq.m./Month

Sinking Fund : 700 Baht/sq.m. (One time payment)
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Crafting A Classy Moments

Crafting your living lifestyle Classy-life in Classic Vibe Enjoy your Moments
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LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT ) PRELIM DESIGN  UNITS DESIGN Y,
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BUILDING C BUILDING D CLUBHOUSE

ROAD 6 M.

BUILDING B BUILDING A z@

MASTER PLAN
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BUILDING C BUILDING D CLUBHOUSE
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De La Salle
France x Lasalle

Inspired by the rich heritage of the De La Salle institution and the timeless elegance of French architecture, this interior design narrative aims to create a serene and
sophisticated ambiance. The design will seamlessly blend modern elements with traditional touches, resulting in a space that is both contemporary and inviting.
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Main Lobby / Foyer
Lyon Legacy

Modern Classic Luxury » The Grand » Royal Palace » Community # Elegance

A Gateway to Light and Reflection: A grand and welcoming entrance with panel ceilings, classic frames, and marble flooring.
Historical Echoes: Tapestry-inspired wall coverings and artwork depicting historical Lyon add a touch of cultural richness.
Luxurious Ambiance: Rich, warm color palettes, amber, rich black, and brown create a luxurious and inviting atmosphere.
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Lift Hall
Lyon Legacy

Modern Classic Luxury » The Grand  Royal Palace ® Community ¢ Elegance

Grand Entrance: A grand and welcoming entrance with panel ceilings, classic frames, and marble flooring.
Historical Echoes: Tapestry-inspired wall coverings and artwork depicting historical Lyon add a touch of cultural richness.
Luxurious Ambiance: Rich, warm color palettes, amber, rich black, and brown create a luxurious and inviting atmosphere.
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Relaxing Area
Lyon Legacy

Modern Classic » Contemporary » Varity » Activited ¢ Enhanced colorfulness

The Play of Light: A tranquil space with plush seating arrangements, soft lighting, and muted colors furniture.
Biophilic Design: Indoor plants and water features enhance the sense of tranquility and well-being.
Artful Accents: Artworks featuring serene landscapes or still lifes add a touch of sophistication and elegance.
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Fithess
Lille en Couleurs

Modern Classic » Contemporary * Varity » Activited » Enhanced colorfulness

Momentum and Motion: A high-energy space with contrast colors, state-of-the-art equipment, and motivational decoration of Monet inspirational artwork.
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Co-working / Meeting / Live Studio
Lille en Couleurs

Modern Classic Luxury ® The Grand * Royal Palace  Community » Elegance

Dynamic and Inspiring: A vibrant and stimulating space with bold colors, modern furniture, and ample natural light. Accent of amber color.
Collaborative Environment: Open-plan layout with modular furniture encourages interaction and creativity.
Under the Canopy of Creativity: a sanctuary of focus and inspiration, sense of grounding and introspection.

M
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Creative Space / Co-Kitchen
Timeless Chamonix

Modern Classic » Collaboration » Cozy » Laid-Back ® Earthy Ambiance

Inspired by the majestic mountains and charming villages of Chamonix, the concept embodies a serene and inspiring space.

Natural and Rustic: A cozy and inviting space with natural materials like wood and stone.

Abundant Natural Light: Showering the space with natural lighting, sheer curtain.
Inspiring Atmosphere: Artwork depicting mountain landscapes inspired by Monet’s innovative approach to art, encouraging residents to tap into
their creativity and explore new ideas.
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Monet's Impressionist Art
Artwork Storytelling

The design narrative weaves together the spiritual grandeur of French Gothic architecture, the educational legacy of De La Salle, and the poetic serenity of Claude Monet's
Impressionist art. This combination creates an environment that is both reflective and inspiring—a sanctuary of light, color, and tranquility within the bustling city of Bangkok.
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Main Lobby * Foyer

Perspective
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Fitness
Layout Plan

PONNA STUDIO
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Fithess * Yoga
Perspective

PONNA STUDIO SO Origin Sukhumvit 105 Lasalle | Presentation 17 | 30" January 2025



Fithess ¢ Cardio zone
Perspective
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Fitness ® Weight zone
Perspective
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Co-Working Space

Perspective

PONNA STUDIO SO Origin Sukhumvit 105 Lasalle | Presentation 17 | 30" January 2025



Co-Working Space

Perspective

PONNA STUDIO SO Origin Sukhumvit 105 Lasalle | Presentation 17 | 30" January 2025



Co-Working Space * Meeting room
Perspective
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BUILDING C BUILDING D CLUBHOUSE

ROAD 6 M.
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BUILDING B BUILDING A z@

BUILDING & FACILITIES
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BUILDING C BUILDING D CLUBHOUSE
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BUILDING C BUILDING D CLUBHOUSE

ARRIVAL
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BUILDING B BUILDING A z@

BUILDING & FACILITIES
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| 1.LAP POOL 4.50 X 18.00 M
| (972 SQ.M.)

2. SITTING AREA

3. GREEN AREA

ﬂmm 4. POOL DECK

5. PAVILION

o 6. MULTI-PURPOSED LAWN

| 7. FEATURE TREE
:|! 8. BERM
1 10. OUTDOOR SHOWER
| 11.JACUZZ)
| 12. DECORATE WALL
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BUILDING C BUILDING D CLUBHOUSE
3200030232020 300000 d X ) LA k)

N e s

.....
B R T P e A Tt 2

- .
. .
- -
" .
. .
- .

BUILDING B BUILDING A z@

ROOM MIX

® )LL)))JL))JL)))))_LJ_\L,_)_J.J_))_JJ_ ...... ,U_,U_).li 1 ‘J

SUKHUMVIT 105 RD.



24.60 SQM. 2460 ™ 27.40 SQM. 34.80 SQM. 53.10 SQM.
SMART KITCHEN SMART ¢ ET ONE BEDROOM ONE BEDROOM PLUS TWO BEBROGM

UNIT TYPE
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24.60 SQ.M. (SMART KITCHEN) 152 UNITS

24.60 SQ.M. (SMART CLOSET) 28 UNITS B 27.405Q.M. (1 BEDROOM) 180 UNITS
I934.80 SQ.M. (1 BED PLUS) 42 UNITS Il 34-805C:M-{1 BED PEUS) CECLIRE
I 53.10 SQ.M. (2 BEDROOM) 7 UNITS M 105Q M H2BEDRGOM) ZERIS

TOTAL UNITS 229 UNITS TOTAL UNITS 229 UNITS

TOTAL UNITS PER FLOOR 33 UNITS TOTAL UNITS PER FLOOR 33 UNITS

BUILDING C v BUILDING D
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BUILDING B

N - - N BL‘"'LD"!GA BIKE/MOTOF

Dl s e I

(

24.60 SQ.M. (SMART KITCHEN) 149 UNITS

24.60 SQ.M. (SMART CLOSET) 28 UNITS i 27.405Q.M. (1 BEDROOM) 180 UNITS
~Eenee YL (1 T e I 34.80 SQ.M. (1 BED PLUS) 42 UNITS z
I 53.10 SQ.M. (2 BEDROOM) 7 UNITS I 53.10 5Q.M. (2 BEDROOM) 7 UNITS

TOTAL UNITS 226 UNITS TOTAL UNITS 229 UNITS

TOTAL UNITS PER FLOOR 33 UNITS TOTAL UNITS PER FLOOR 33 UNITS

TYPICAL FLOOR

SUKHUMVIT 105 RD.



" LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN
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‘ BUILDING B ‘ _ """"
[ GARDEN COURT VIEW

‘ CITY VIEW

24.60 SQ.M. (SMART KITCHEN)

TYPICAL FLOOR - ROOM VIEW



LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN  {ELNREsE el =255 1€] )

lllllllllllllllll BUILDING c assssssssssnanasn
Tl“i oy l!! Tl“i -
........................................................................................... L LT
poperey. At — [ | T —
‘ T T aeaaa ‘ ....................
[ GARDEN COURT VIEW

‘ CITY VIEW

24.60 SQ.M. (SMART CLOSET)

TYPICAL FLOOR - ROOM VIEW



. LOCATION ~OPPORTUNITY ~TARGET  INFORMATION ~ CONCEPT  PRELIMDESIGN (USRI )
BUILDING D t
I:> GARDEN COURT VIEW

‘ CITY VIEW

I 27.40 SQ.M. (1 BEDROOM)

TYPICAL FLOOR - ROOM VIEW




LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN  {ELNREsE el =255 1€] )

.

t BUILDING C

‘ BUILDING B

[ GARDEN COURT VIEW

‘ CITY VIEW

" 34.80 Q.M. (1 BED PLUS) TYPICAL FLOOR - ROOM VIEW



.

LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN  {ELNREsE el =255 1€] )
BUILDING C BUILDING D

[Z°) GARDEN COURT VIEW

‘ CITY VIEW

M 53.10 SQ.M. (2 BEDROOM)

TYPICAL FLOOR - ROOM VIEW



24 SQM. 24 SQM. 27 SQM. 34 SQM. 53 SQM.
SMART KITCHEN SMART CLOSET ONE BEDROOM ONE BEDROOM PLUS TWO BEDROOM

UNIT TYPE



LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

el 24 SQM. SMART KITEHEN
od) | f\) LIVING AREA
i ';_: E) DINING AREA
E \D) f) BEDROOM
\——v f‘ ) """" E) KICHEN
Lo\ \ J F ) TERRACE
: G ] f) BATHROOM




LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

24 SQM. SMART CLOSET

1 f\) KITCHEN

B DINING AREA

LIVING AREA

BEDROOM

WALK-IN CLOSET

cecececece

- TERRACE
: I . Vi nul BATHROOM




\ LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

KRS R R R B R B

t 27 SQM. ONE BEDROOM
r f\) LIVING AREA
i ! E) DINING AREA
= f) BEDROOM
7 D) CLOSET
f) KITCHEN
\ f) TERRACE

C ] fe J 3 G ) BATHROOM

\ 5 ¢)




LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN
4

RA LR R ERAIRE SRR R R ARR R

A

34 SQM. ONE BEDROOM PLUS

KITCHEN

DINING AREA

LIVING AREA

MULTI-PURPOSE

BEDROOM

CLOSET

TERRACE

BATHROOM



LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN
#

— 53 SOM. TWO6 BEDROOM
pst G
") A FOYER
U : . B) KITCHEN

C DINING AREA

D LIVING AREA

E MASTER BEDROOM

F) CLOSET
- :
H ) BATHROOM (FOR MASTER BEDROOM)
| f'H ' ) BEDROOM
=S : J ) CLOSET
------------- e — ¢ b=t { T K') BATHROOM (FOR LIVING AND BEDROOM)







LOCATION

OPPORTUNITY

INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

o

: IN——
!

o

=

e,

24 SQM. SMART KITEHEN

A ) SPC WOOD PATTERN

FEEL LIKE NATURAL TOUCHING
EASY TO MAINTAIN LONG-TERM.

. FLOOR TILE
C GREY COLOR
SIZING 30 x 30 CM.

SCRATCH RESISTANT,

EASY TO MAINTAIN LONG-TERM

E y KITCHEN BACK SPLASH
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

STANDARD MATERIALS FLOOR/WALL

FLOOR TILE
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

MATTE FLOOR TILE
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

BATHROOM WALL TILE
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM



\.

LOCATION

OPPORTUNITY

TARGET

INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

_________________________________

__________

,,,,,,

i

24 SQM. SMART CLOSET

A ) SPC WOOD PATTERN

FEEL LIKE NATURAL TOUCHING
EASY TO MAINTAIN LONG-TERM.

FLOOR TILE
C GREY COLOR
SIZING 30 x 30 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

=

E \ KITCHEN BACK SPLASH
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

STANDARD MATERIALS FLOOR/WALL

&)

FLOORTILE
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

MATTE FLOOR TILE
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

BATHROOM WALL TILE
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM



LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

\o
= 1 C)
! | FLOORTILE
f::j“: | A y SPC WOOD PATTERN B BEIGE COLOR
B | @ J \.) SIZING 60 x 60 CM.
-Zl;:j“‘:-""‘--~~~-~---~-~~-~J . E FEEL LIKE NATURAL TOUCHING SCRATCH RESISTANT,
§ ; EASY TO MAINTAIN LONG-TERM. EASY TO MAINTAIN LONG-TERM
= A)
// \B,‘} . FLOORTILE MATTE FLOOR TILE
: W C ) GREY COLOR D ) BEIGE COLOR
. SIZING 30 x 30 CM. SIZING 60 x 60 CM.
SCRATCH RESISTANT, SCRATCH RESISTANT,
N R AR NN .2 EASY TO MAINTAIN LONG-TERM EASY TO MAINTAIN LONG-TERM
- W
=9 k‘\ ‘ 3: i Lt _____ -J
D )R " A) T E ) KITCHEN BACK SPLASH F ) BATHROOMWALL TILE
i | 1 | BEIGE COLOR A L
; i : | SIZING 60 x 60 CM. R OLICUIC
S— i ‘: }_ _________ ; SCRATCH RESISTANT, SCRATCH RESISTANT,
B G | EASY TO MAINTAIN LONG-TERM ERST IO WIAINIALY LONCAIZ
F) A\ |
| O

STANDARD MATERIALS FLOOR/WALL



LOCATION

\.

OPPORTUNITY

TARGET

INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

————————————

-------------

34 SQM. ONE BED PLUS

A J SPC WOOD PATTERN

FEEL LIKE NATURAL TOUCHING
EASY TO MAINTAIN LONG-TERM.

FLOOR TILE
C ) GREY COLOR
SIZING 30 x 30 CM.
SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

E \ KITCHEN BACK SPLASH
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

STANDARD MATERIALS FLOOR/WALL

FLOORTILE
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

MATTE FLOOR TILE
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

BATHROOM WALL TILE
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM



\.

LOCATION

OPPORTUNITY

TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

53 SQM. TWO BEDS TWO BATHS

“(lm
ESH Imm

A ) SPC WOOD PATTERN

FEEL LIKE NATURAL TOUCHING
EASY TO MAINTAIN LONG-TERM.

~ FLOOR TILE
C GREY COLOR
SIZING 30 x 30 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

E KITCHEN BACK SPLASH
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

STANDARD MATERIALS FLOOR/WALL

FLOORTILE
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

MATTE FLOOR TILE
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM

BATHROOM WALL TILE
BEIGE COLOR
SIZING 60 x 60 CM.

SCRATCH RESISTANT,
EASY TO MAINTAIN LONG-TERM






\ LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN
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I
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N ! A ) SHOE CABINET B) CLOSET
e Dl— :, P

Top : Artificial stone Internal : White Panel / Shelf : Wood Texture

24 SQM. SMART KITEHEN

E) CABINETUNDER SINK

STANDARD FURNITURE SPECIFICATION



LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

\L
o | < >
O ; N g
7 | k5
o | P
)] i PN >
!E_ _______ ; I - '/‘ s\
1 —i n € < )
i i R R
L——j R |" (i PANTRY COUNTER
- L A) SHOE CABINET B ) HANGING CABINET
- i .;\D) T
1D
B0ol | A
Top : Artificial stone Internal : White Panel / Shelf : Wood Texture
24 SQM SMART CI:@ggT E) CABINETUNDER SINK

STANDARD FURNITURE SPECIFICATION



\ LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

f3 = g E\ ,_ ,: a3 & :
1 ] gong 00
‘\~_// = l
~
+
i
i
{_

PANTRY COUNTER
HANGING CABINET

_________

——————————

e e

;;;;;; S——

Top : Artificial stone Internal : White Panel / Shelf : Wood Texture

27 SQM. ONE BEDROGM E) CABINET UNDER SINK

STANDARD FURNITURE SPECIFICATION



\ LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

ff — W
z : < i
] s B
e —EL—— _i s——— o ‘\‘ /
- | Y
emm—— L } '_'_“j” \ /
| \/
' | i /\
| | | - J %
........ 4 i L ! Y e /A
| | ; """"""""""""""""" T / \
B It C PANTRY COUNTER ~
P H J f) SHOE CABINET ) NS BT f) CLOSET
‘[:::::; | ‘ , , ﬁ
Ezl A /} 1
O, 4
i BN | el
L s
34 SQM @NE BED PI:Ug Top : Artificial stone Internal : White Panel / Shelf : Wood Texture

E) CABINETUNDER SINK

STANDARD FURNITURE SPECIFICATION



LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

‘.%\\ ,/ i it

e | ]

HIIE aC iy v

f) SHOE CABINET E) PANTRY COUNTER /HANGING CABINET
| :
G =
&
Ll
Top : Artificial stone Internal : White Panel / Shelf : Wood Texture E) CLOSET P) CLOSET E) CABINETUNDER SINK

STANDARD FURNITURE SPECIFICATION






\ LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

. ST 53 W T ] F
LET) i
A !
oo b
L__J ool | |
Inn .l |
! i i i l ==
. |
| = —
1 =1 I 10 =
[ o N ~ i =
i =
_____ i i

F - i§§ ________ /] i = ‘ii
] -
24 SQM. SMART KITEHEN 24 SQM. SMART ELOSET 27 SQM. ONE BEDROOM
TOILET:H 2.20 M. . ROOM AREA:H2.45M. WALK IN CLOSET/KITCHEN :H 2.30 M.

UNITS DESIGN : CEILING HEIGHT



LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

o
;/1
i r““}! B =
T L E!
=l ]
L) | =
h e Ho
| i 2=
' 51“"7} ==
k | == =
L Lo 1 AR T L = ==
- iuti =
o e ] | ID4 3= =\
° L ‘ﬁ | | REla g (Riasr
34 SQM. | BED PLUS 53 SQM. 2 BEDS
TOILET:H 2.20 M. . ROOM AREA : H 2.45 M. WALK IN CLOSET/KITCHEN : H 2.30 M.

UNITS DESIGN : CEILING HEIGHT






\ LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

1. WATER CLOSET 2. BASIN 3. P-TRAP

4. STOP VALVE

5. FAUCET 6. RISING SPRAY 7. PAPER HOLDER 8. SHOWER SET

F /4

10. DRAIN

SHOWER SCREEN

SANITARY WARE SPECIFICATION



LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

HOOD HOB (INDUCTION) SINK SINK FAUCET

**HAFELE OR EQUIVALENT **

KITCHEN APPLIANCE



LOCATION OPPORTUNITY TARGET INFORMATION CONCEPT PRELIM DESIGN UNITS DESIGN

.

PPDAIKIN o couivcient

FUNCTION

123 —

456 @ T\
i = (2] [0 B

Password Card Key Bluetooth Fingerprint
unlock unlock unlock unlock unlock

DOOR & WINDOW HARDWARE ~ ©Or Equivalent

AIR CONDITIONER & DIGITAL LOCK



" ELECTRONIC LOOSEFURNITURE OTHER y

ELECTRONIC (3 ITEM) 1. BED 5 ft. 2. SOFA

1. SMART TV
2. REFRIGERATOR
3. MICROWAVE

LOOSE FURNITURE (5 [TEM)
1. BED 5ft.

2. SOFA

3. TV CABINET

4. DINING TABLE

5. DINING CHAIR 3. TV CABINET 4. DINING TABLE 5. DINING CHAIR
Remark: Quantity Vary Per Room

OTHER (3 [TEM)
1. MATTRESS

2. BEDDING SET
3. CURTAIN

PROMOTION



ELECTRONIC LOOSEFURNITURE OTHER

G J/
. W N o W 1. BEDS®. 2. SOFA ELECTRONIC (3 ITEM)
1 - S s A > 1. SMART TV (1)
| i 2. REFRIGERATOR (1)
| L 3. MICROWAVE (1)
= 3 i)
- | T LOOSE FURNITURE (5 ITEM)
OCE) i E L_._._ 3. TV CABINET 4. DINING TABLE 5. DINING CHAIR ] . BED SfT (] )
i e acacasss-ranes 2. SOFA (1)
; = 3. TV CABINET (1)
o —— 4. DINING TABLE (1)
o! 5. DINING CHAIR (2)
Remark: Quantity Vary Per Room
Aol i i E bt
Hoo ml i i i
I\ 5 - OTHER (3 [TEM)
4 A+ 1. MATTRESS (1)
l . | 2. CURTAIN (1)
T [ i H_J ________
| ;: . Fo—m—m—m
2 | ]
| { J I
¢ i 1 H
\ \\ ;
N

PROMOTION



" ELECTRONIC LOOSEFURNITURE OTHER y

Caaaianass 1.BEDS 2.50FA ELECTRONIC (3 ITEM)
2. REFRIGERATOR (1)
3. MICROWAVE (1)

1
|
1

11
il
||| S—

T Af Y

LOOSE FURNITURE (5 ITEM)
3. TV CABINET 4. DINING TABLE 5. DINING CHAIR 1. BED 5ft. (1)
2. SOFA (1)
3. TV CABINET (1)
4. DINING TABLE (1)
5. DINING CHAIR (1)
Remark: Quantity Vary Per Room

]

T

=

__________

an OTHER (3 ITEM)
(| ) 1. MATTRESS (1)
__________ | 2. CURTAIN (1)

.......

PROMOTION



" ELECTRONIC LOOSEFURNITURE OTHER y

1.BED 5 ft. 2. SOFA ELECTRONIC (3 ITEM)
h g il R 1.SMART TV (1)

2. REFRIGERATOR (1)

3. MICROWAVE (1)

I (R
Jl

50 LOOSE FURNITURE (5 ITEM)
- 3. TV CABINET 4. DINING TABLE 5. DINING CHAIR 1. BED 5ft. (1)
r 2. SOFA (1)
3. TV CABINET (1)
4. DINING TABLE (1)
5. DINING CHAIR (2)
Remark: Quantity Vary Per Room

|
=

e
" menomimimtn

Coze

«: | OTHER (3 ITEM)
o e 1. MATTRESS (1)
‘ _ 2. CURTAIN (1)

=

3
1‘.“/
)

=

—

PROMOTION



" ELECTRONIC LOOSEFURNITURE OTHER y

1.BED 5 ft. 2. SOFA

ELECTRONIC (3 ITEM)
1. SMART TV (1)

2. REFRIGERATOR (1)
3. MICROWAVE (1)

..........

' LOOSE FURNITURE (5 ITEM)

_________ E ,. 5 i . 5% 3. TV CABINET 4. DINING TABLE 5. DINING CHAIR ; Eé?::fz-] )(] )

3. TV CABINET (1)

4. DINING TABLE (1)

5. DINING CHAIR (2)

Remark: Quantity Vary Per Room

I
i)

_______________

R A
|
1

]
e J

|

= ' Kk | | OTHER (3 ITEM)
1 | 1. MATTRESS (1)
k- : 2. CURTAIN (2)

i

i

i

1

i

(e

=t
=1

1
%
=
I

T

]
o
Sl
ce=z
L

PROMOTION



" ELECTRONIC LOOSEFURNITURE OTHER y

ELECTRONIC (3 ITEM)
1. SMARTTV (1)
1. BED 51, 2. SOFA 2. REFRIGERATOR (1)
3. MICROWAVE (1)

LOOSE FURNITURE (5 ITEM)

1. BED 5ft. (2)

2.SOFA (1)

3. TV CABINET (1)

4. DINING TABLE (1)

5. DINING CHAIR (2)

Remark: Quantity Vary Per Room

3. TV CABINET 4. DINING TABLE 5. DINING CHAIR

OTHER (3 [TEM)
1. MATTRESS (2)
2. CURTAIN (3)

PROMOTION



24.5 SQM. SMAR




Persona
Show Unit - 24.50 sg.m {Smart kitchen)

Wanarat Ratsameerat (WAR)

Thai actress and singere Making ceramic » Drawing  Sports

Craft « sophisticated
Healthy gentle men « Daily exercise » Self-care » Enjoy socialize

SHOW UNIT : 24.50 sa.m. SMART KITCHEN




Artisanry gentle - 24.50 sq.m.

Show Unit - Mood&Tone
Craft » Sophisticated « Modern classic «Timeless

SHOW UNIT : 24.50 sa.m. SMART KITCHEN
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.SHOW UNIT : 24.50 sa.m. SMART KITCHEN




SHOW UNIT : 24.50 sa.m. SMART KITCHEN



Persona
Show Unit - 24.50 sq.m (Smart closet)

Pitchaya Songskulchai (Dunkin donut)

Interior designer = Fashion brand owner o
Elegance = Healthy food e Drink « Party

SHOW UNIT : 24.50 sa.m. SMART CLOSET




Modern masterpiece
Show Unit - 24.50 sq.m (Smart closet)

Interior designer « Fashion brand owner o
Elegance « Healthy food e Drink « Party

AN
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1
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1

SHOW UNIT : 24.50 sa.m. SMART CLOSET



SHOW UNIT : 24.50 sa.m. SMART CLOSET







Persona
Show Unit - 27.90 sgq.m (One Bedroom)

Sherene Wisitthadakul (Ruk Sherene)

Content creator = Skincare Influencer
fragrant brand owner «Traveler « Modern classics  Pastel

SHOW UNIT : 27.90 sa.m. ONE BEDROOM




Neutral Base with Rich Accents
Show Unit - 27.90 sq.m (One Bedroom)

Content creator  Skincare Influencer
fragrant brand owner «Traveler « Modern classics » Pastel

D

0 v
l’ l)»

SHOW UNIT : 27.90 sa.m. ONE BEDROOM
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SHOW UNIT : 27.90 sa.v. ONE BEDROOM




Persona
Show Unit - 34.90 sg.m (One Bedroom plus)

Natcha Thanakitamnuay (Chacha)

Married couplee Resort business owners Pet friendly
Abroad Traveler « Calm « Relax « Treatment « Spa
" 5 ; v 4/1 } b

A, 30 W
‘ i !'-«

SHOW UNIT : 34.90 sa.m. ONE BEDROOM PLUS




Mix timeless pieces

Married couplee Resort business ownere Pet friendly
Abroad Traveler « Calm « Relax « Treatment « Spa

SHOW UNIT : 34.90 sa.m. ONE BEDROOM PLUS



SHOW UNIT : 34.90 sa.m. ONE BEDROOM PLUS



SHOW UNIT : 34.90 sa.m. ONE BEDROOM PLUS
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